
The new daily programme, aired from 11.00 to 13.30 on Super One Television
and hosted by Hermann Bonaci, Frida Cauchi and Rennie Vella, is committed
to entertain whilst informing the public with anything our viewer deems
important to know about.

Live from HBP’s studios at Handaq, the transmission tackles different topics
with studio guests to discuss current issues and other themes to guarantee
interesting information and advice... professionally but yet easy to follow.

A new studio setup, new format, new concept and so much more that we
could only wait eagerly for our first week with you from this October.

If, you are interested to understand more about FLIMKIEN, I urge you to
read through the following pages.

“If you happen to be a viewer or a potential sponsor.

 Welcome...
... to Hermann Bonaci Productions’ new

Flimkien edition for season2006/07

Here is the place to be … with us …



 Wedding ideas...

Your wedding day will be a day like no other. It will be a day of celebration and
the start of your life together as husband and wife. Making your wedding day
perfect is simply doing what is important and unique to you. You may want an
intimate and small wedding or you may opt for a big and grandiose event. The
details that are important to you are what will make your wedding day special
and perfect.
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here comes the bride

We tell you everything…
                  ...except who to ask.

Applies to:

• Wedding planners
• Wedding requirements
• Fabric outlets
• Fashion outlets



 Tasty cuisine...

One of the recipes that made Flimkien so popular in previous editions was the
cooking section.
This section will be supported by a range of experts not only in the cooking
industry but also food providers, kitchen tools and the latest in home appliances!
Co-presenters and guests will also feature and help our cook to deliver the recipe
of the day! … And why not? Should you have any special recipe, give us a call,
to deliver the method yourself!

Flimkien will also feature healthy dietary recipes too. With the help of technology
all recipes and tips will be available to all through our website.
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simply delicious

Applies to:

• Food and beverages importers
• Restaurants
• Hotels
• Healthy food shops
• Caterers
• Supermarkets
• Fruits & vegetables
• Desserts
• Kitchen utensils
• Home appliances
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home sweet home

Applies to:
• Garden nurseries
• Garden furniture
• Landscaping
• Home furnishings
• Architects & designers
• Consultants
• Property dealers & negotiators
• Home necessities
• Do-it-yourself
• Lighting equipments
• Plumbing
• Joiners
• Interior designers

 Property, Home
Improvements and Gardening

Home is where the heart is. Our residence provides the environment we live in for
a substantial part of life. It provides the setting where we spend time with our loved
ones.

Property, architecture, room design and embellishment, carpeting, curtains, antique
furniture, parquet and air conditioning are only a few of the topics tackled by the
professionals.

Moreover, expert tips about gardening, indoor plants and agriculture should be a
must for green fingers.



A pet may be a man’s best friend. Animals are generally loved by most Maltese.
Pets become an important part of the family once they join it. They provide joy,
companionship, total love and a sense of safety.

A dog is the only thing on earth that loves you more than you love yourself.

The choice of a pet according to the home environment is vital. Information
about the pet’s care, feeding, training, a healthy lifestyle and grooming
may all be useful issues to our viewer during the section dedicated to
our animal friends.
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from noah’s ark

Applies to:

• Pet food
• Pet fashion
• Pet care
• Pet sanctuaries
• Vets
• Animal clinics

 Care for your pet...



Regardless of how you feel inside, always try to look like a winner.

The business of designing, making, and selling highly fashionable clothing has
been on the increase for decades. High-fashion branded clothing created by
designers are no longer a monopoly of the upper class.

Flimkien is a showcase with clothing reviews for fashion enthusiasts, new trends
from top notch designers, advice on choosing the best quality, user rated clothing
and accessories and much much more from the world of fashion.

Clothes and manners do not make the man; but when he is made, they
greatly improve his appearance
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follow the  trend

Applies to:
• Fashion outlets from top to toes
• Fabric outlets
• Fashion designers
• Dressmakers
• Accessories
• Jewellery
• Perfumeries

 Fashion and style



Health, safety and family well-being have always been absolute priorities.

Everyone wants the very best for his family and does everything possible to

keep physical and mental health all around.

As prevention is better than cure, consultations about general medicine, surgery,

psychology and psychiatry, childcare and safety are not only suitable to patients

but also to the general public.
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family comes first

Applies to:

• Private clinics & hospitals

• Doctors

• Consultants in various topics

• Healthy products

• Health aid items

• Child care

• Retirement homes

 Health and Family



There is no doubt that crafts and needlework are arts. Like any piece of art, their
own creativity reveal the unique imagination of the artist. Many will be surprised
by the number of participants in our show, all demonstrating their abilities.

Our production team, while looking towards preserving our traditional arts, will
also look into innovative ideas from expert people in such fields.

Do-it-yourself, is also considered as an art … from curtain making to furniture
DIY. Many times, creating something of your own will not only give you pleasure
but will also give you and those around you satisfaction!

Watching Flimkien may lead you into creating something of your own.
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Applies to:

• Hobby outlets

• Crafts’ products

• Seamstresses

• Material outlets

• Do-it-yourself

 Crafts, Needlework

art@hand

and Do-it-yourself



The world of technology is changing rapidly. Little do we know what is next.
Since the first computer was invented, it has become a modern tool on which
both home and industry have to depend on for most of their functions.

Nowadays IT takes the form of different topics of its own. It is a subject, which
is influential very much on our life today. IT is not only an academic subject at
school, but everything around evolves on its technology.
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computers@flimkien

Applies to:
• Computers outlets
• IT’s
• Mobile phone outlets

 I.T. and Computers

Ours is a digital world. But if you know nothing about it
today, how can you know the future? Follow us, and we will
guide you to understand better. Let us make you an EM
Citizen by understanding the services that you can achieve
from home through your computer or your mobile!



Television advertising has earned an excellent, consistent and successful track
record for promoting products and services for over half a century. TV advertising
has many advantages for local, regional, and nationwide businesses. In today's
competitor-trampling economic climate, you can't afford NOT to advertise on
TV... and Flimkien on Super One is the media bargain, which you can't miss!

TV SAYS YOU'VE ARRIVED - Advertising on TV tells your customers that
"you've arrived"...your business is substantial and stable. It says you are proud
of your business and want all the people to know about it. TV advertisers gain
positive notoriety in the communities they serve, and being seen on TV builds
the community's trust in you. TV advertising places a business in a class with
the most successful businesses in the community. Television conveys "stardom"
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Commercial
Information & Advertorials

upon advertisers in a way that no other
media can. We, at Hermann Bonaci
Productions, choose what we feel is best
to our faithful viewers. We do not merely
advertise for money, but rather that we
combine advertising with informative
sections in our programme, to convey details
of the products before we actually put a
price tag! HBP has been pioneering locally
in the field of sales and marketing through
TV media, and for sure we will not just guide

you to talk in our studio, but to present
your product in the best way possible

and to attract the attention of our
viewer.

‘L-ghajta nofs il-bejgh’ is not
anymore a modern concept of
sales! Our modern concept is to
be able to deliver quality, durable
and useful products to the family
and household. Not only that, but
the way you present and feature
your products is by far better than
l-ghajta biex tbieghhom! This is what
we believe in and if you believe in
this concept then the answer is to
leave it all to us.

Applies to:

• Any Outlettelebejgh



As with previous editions, Flimkien is a source of public information and education.
It has a history in giving a sterling service about many problems that each one
of us may meet in life, and this edition is no exception.

One of the goals of our programme is to deliver information at the right time at
the right place to the right person with a mix of consultants. Viewers are invited
to call direct and submit their questions to the experts, thus making the programme
a retroactive magazine.

Health in general, Real Estate, Notary and Legal, Investment Plans, Insurances,
Current Issues, Euro Change Over, Privatisation, Internet Banking, Paying online,
Government Services for Electronic & Mobile Citizen services, Geography,
History, Travel, Environment, Waste Management and Alternative Electricity are
some of the subjects to be tackled.
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Applies to:

• Insurances
• Financial institutions
• Government authorities
• Government institutions
• Banks
• Travel agencies

 Education Magazine

life long learning



Some may call it vanity. Others say it’s only in the eye of the beholder. But
physical appearance makes an impact on each of us. We all want to look and
feel our best and sometimes that means we would like to enhance the natural
beauty we were born with by different means.

Beauty professionals with expertise ranging from head to toe give their advice
extending from hair style and care, manicure, pedicure, slimming, make-up and
well being.
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Applies to:
• Therapists

• Gyms

• Beauty clinics & spas

• Salons

• Beauty products

• Beauty care products

• Health products

• Perfumery

Beauty Secrets

from head
       to toe



In this section, we will be exposing what is being done in every community. Local
councils and organisations such as band and sports clubs play a very important role
in society. Yes, I agree with you when saying that you hardly find time to read through
the newsletter received from your local council.

We will get the most influential people to deliver what is being progressed in your
locality. We will also expose local heritage, tradition and culture. Why not having Leli
l-Furnar, Sidor tal-Pastizzi, Zeza ta’ l-Ghonella, Gorg il-Bidwi, Grezzju tal-Bajd, Bertu
l-Beraq, Dolor tac-Cumbini and more?

There is much more than one could think of in every village around Malta and Gozo.
Each locality has its own characteristics that made it so special through
generations !

Applies to:
• All locality outlets
(This even applies to small outlets
with an opportunity to advertise
at least for a whole week)
• Malta Tourism Authority
• Ministry of Tourism and Culture
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 Community Overview

minn kullimkien



Leisure should be on the same playing level as money and work in life. Life is too
fast nowadays, but each human being should always find time to relax. Obviously
relaxation may take many forms depending on the person. From reading to walking,
watching a film or theatre, mingling with friends, eating out, sports or a hobby can
fulfil with a sense of relaxation and happiness inside.

"We must use time as a tool and not as a couch"

Whatever the choice, Flimkien keeps viewers informed about cultural and entertaining
activities all around Malta and Gozo.
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 Entertainment,

Applies to: -

• Sport outlets
• Cinemas
• Places of interests
• Publishers
• CD’s, DVD’s, videos outlets
• Pubs, bars & nightclubs
• Restaurants
• Travel agents

Getting away
       from it all

Culture and Sports



2006/07 Rate Card
Sponsors Kitchen spot for 39 weeks:

@ Lm15 daily – 30 sec advert (& FREE Food stuff)
@ Lm15 daily – 30 sec advert (& Chef)
@ Lm25 daily – 30 sec advert (& product placement of brown goods,
                                utensils etc)

Spot Adverts:

• 30 sec @ Lm25
• 60 sec @ Lm40

General Adverts:

• Lm100 per 5mins during Teleshopping slot
• Lm125 per 10mins during Teleshopping slot
• Lm150 per 15mins during Teleshopping slot - @ Lm125 for more than 20 weeks

  @ Lm100 for 39 weeks

Advertorials:

• 6 mins Sponsored talk plus 1 min advert  @ Lm65 for 39 weeks
• 6 mins Sponsored talk plus 1 min advert  @ Lm80 for less than 20 weeks

Please do not hesitate to contact our marketing
department for package deals

(All prices on rate card are not inclusive
of government taxes.)



Hermann Bonaci is today a household name with quality productions entertaining our society from
television series to theatre. It was in 1999, when Hermann Bonaci bolted his efforts and experience
to form HBP (Hermann Bonaci Productions). Speaking with him, he sees this venture as his
dream come through, thanks to all the colleagues and people around him, with whom he evolved
his masterpieces in the local scenario.

Perhaps the sitcom SIMPATICI brought loads of popularity to HBP, but as Mr Bonaci states, with
satisfaction, IL-MADONNA TAC-COQQA is still his favourite.  Various were the productions that
HBP has produced for the local TV, many of which are carved with his followers and his faithful
entrepreneurs who have blind faith to promote their business.

After the initial 39 Simpatici episodes, the production house extended the series with another 39
episodes for the 2000/01 schedule. Meanwhile, it launched its first magazine programme: Flimkien
ma’ Hermann u Frida, on air daily during weekdays giving full company to those at home.

Throughout the 2001/02 schedule, this daily programme was continued embracing even more
aspects of life for the benefit of all viewers. During this same period, Hermann Bonaci Productions
commenced its new project: dramatic teleserial Il-Madonna tac-Coqqa. This serial won the Best
Drama for TV Award for 2002, a prestigious honour presented by the Malta Broadcasting Authority.

For summer schedule 2002, Hermann Bonaci Productions introduced a summer version for its
daily show; Sajf Flimkien which was successful though not broadcast in peak season.

Since Simpatici was the most popular TV comedy, H.B.P. extended this ‘national’ sitcom for season
2002/03 with 39 fresh episodes and a Christmas special. In the meantime, Flimkien and Sajf
Flimkien remained on course till the present day.

For the next two seasons, Hermann Bonaci Productions produced another 78 original episodes
with different dramas including comedy, thriller and love stories. The magazine programme turned
to It-2 Flimkien and a new entertaining programme by the name of Koppji Koppji became a
Saturday night popular show.

Independent television surveys always noted the popularity of Hermann Bonaci Productions and
its work. When speaking with Mr Bonaci, he confirmed that this has been achieved due to dedication,
high-level transmissions and team professionalism.

Hermann Bonaci Productions’ team includes technical people, and a number of core actors who
have an impeccable history of experience in the field of theatre and drama.

In between all this work, Hermann Bonaci was responsible for many stage productions held in
major theatres around Malta and Gozo. These included concerts dedicated to music by Andrew
Lloyd Webber, concerts by established local performers, musicals and so on.

company profile


